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Marks

a) List the characteristics of logistics management in food industries. [CLO3,PLOILCI) 2
b) Food markets vary by location, culture, and economy, but some features [CLO3PLONICY] 3
are common across them. Identify the different characteristics of food

markets,

¢) Build the idea of PEST analysis by identifying its factors that influence [CLO3,PLOI11,C3] 3
operation management,

a) Assume the steps in setting price of a product, (CLO3,PLO11,C2] 2
b) ldentify the idea of markup pricing with example. [CLO3,PLOILC3]) 2
¢) Outline the key characteristics that differentiate optional product ([CLOAPLOILC2] 4
pricing, captive product pricing, and by-product pricing as components of

product mix pricing strategies.

a) Distinguish the different types of capitals with their characteristics, [CLO3PLOILCA] 5
b) A bakery company purchases a commereial bread oven for $50,000, [CLOAPLOILCA] 23
expecting to use it for 10 years with an estimated salvage value of $5,000.

Using the straight-line depreciation method, Calculate the annual

depreciation expense,

a) What are the steps of new product development process? [CLO4PLOLLCE) 2
b) Define the steps of generating and screening ideas in the initial phase [CLOY PLOLICE]) 3
of the new product development process.

¢) Describe market research and explain its role in the market. [CLO4,PLOILCY) 3
a) Write down the basic needs of material management. [CLOAPLOINC4] 2
b) State the qualities of a HR manager. [CLO4.PLOIICY) 2
¢) Explain various types of activities involved in Human Resource [CLO4.PLOIIC2] 4

Management (HRM) and their role in organizational success.




